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There is no doubt that the Indian 
diaspora has been a great contributor 
towards the technology evolution 
in the U.S. Out of nearly 20,000  
start-ups in the Silicon Valley, 25 
percent are run by Indians. This 
also shows that the compelling 
rise in the technological evolutions 

is being greatly received and addressed by the young 
Indian entrepreneurs. Be it IoT, or the all pervasive 
cloud technology, or the accelerating pace of Big Data 
adoption which is a great promise to solving some of the 
world’s most complex issues, it is greatly encouraging 
to see all these falling within the purview of the Indian 
entrepreneurial diaspora.      

While it takes sleepless nights to throne the 
entrepreneurial dream, this edition of the si100 is dedicated 
to those dreamers who have not only accomplished it with 
sheer dedication in building and managing companies, 
but now are also exploring to  newer avenues. Be it in 
semiconductor chip manufacturing or in the M2M-
wireless space, there is a greater adoption given the fact 
that such markets require heavy capital investment and the 

Indian involvement here makes it all the more exciting. 
Like every year, the annual si100 issue features 

companies which display the characteristics of long-term 
visibility, sustained growth, business focus, profitability 
and customer and employee value-creation. The esteemed 
list consists of companies that have made a mark in 
their area of expertise, be it Customer Relationship 
Management, Enterprise Resource Planning, Cyber 
Security, Networking, Mobile Apps, Hybrid Cloud or 
Web-Scale IT, offering an opportunity for strategic 
business advantage for early adopters and unveiling the 
potential for significant market disruption. While some 
are bringing revolution to the business processes through 
their products, others, through their services are making 
sure that technological adoptions are perfectly oriented 
towards the objectives.

A distinguished panel comprising of accomplished 
Indian CEOs & CIOs of public companies, VCs, analysts, 
and founders of other VC funded companies along with 
siliconindia’s editorial board decided on the top 100 
companies. We congratulate the 100 finalists for achieving 
this vote of respect from industry leaders and spreading 
the enterprising spirit of the Indian community. 

Top 100 Tech Companies Founded and Managed by Indians in the U.S.

Company:
Huna Makia

Description:
A provider of enterprise intelligence 
platform to tap the brilliance of 
workforce and professionals by 
connecting them with the right person at 
the right time

Key Person:
Anand Karasi 
CEO

Website:
www.hunamakia.com
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For long, many organization 
and end-users, of products 
and services, have strived to 

identify the most reliable sources for 
predicting the markets, trends, and 
changing customer preferences. With 
the advent of Enterprise Intelligence 
(EI) platforms and solutions, the task 
of determining the right company 
and right professional at the right 
time has been immensely simplified. 
“EI is essential for many aspects of 
modern day businesses that need to 
react quickly to the dynamic customer 
and market demands while keeping 
employees and partners happy,” 
expresses Anand Karasi, CEO, Huna 
Makia. Created with the goal to unlock 
hidden brilliance of workforce and 
professionals by connecting them with 
the right person at the right time to tap 
their skills, the San Jose-based firm, 
Huna Makia has etched out a distinct 
repute with its EI platform. 

The solution platform is built 
on a concept graph, comprising of 
nearly 4 million enterprise concepts 
across the U.S. “Our solution platform 
is extremely beneficial for sales 
and marketing departments of an 
enterprise as opposed to depending 
on buyer signals and sales triggers 
or engaging in the sales cycle,” adds 
Karasi. 

With over a decade of knowledge 
and experience of working with re-
nowned firms, Karasi recognized  
some of the common challenges en-
dured by most companies—short 
listing important leads; engaging too 
early or too late at the wrong place 
or a company; and limited possibility 
of deals being converted into closed 
transactions. Brainstorming ideas with 

his team of engineer friends form IIT, 
MIT, Stanford and Princeton, Karasi 
found the Enterprise Graph concept 
and adoption curves for each concept 
and built two applications—Engage 
and Recruit—to measure the accuracy 
of the concept graph. “From then on, 
there was no looking back, Huna Ma-
kia developed its EI platform and sup-
ported applications pertaining to other 
facets of organization such as salary 
prediction, professional event recom-

mendation, and predicting impact of 
a profession on an employee’s health,” 
beams Karasi.

The concept graph of the Huna 
Makia’s applications is a like map that 
includes commonly known concepts to 
the corporate world. The graph serves 
as a reference to match people, product, 
time, and place. Data is gathered on 
a daily basis by the data engine that 
organizes the information based on the 
companies, products, and technologies 
used by their employees to process 
and geo code them for further use. 
“Any increase in firm’s activity in the 
proximity of the vendor on the concept 
graph and geographic map indicates 

likelihood of budget allocation to 
projects relevant to the vendor in 
geographic area of interest,” expresses 
Karasi. “The top prospects in a given 
geographic area are identified in this 
way, allowing the vendors to focus 
their sales and marketing efforts.”  

In addition, the company is also 
known for its predictive intelligence as 
a service platform that capacitates user 
enterprises to seamlessly move past 
the layers of organizational secrecy 
to reach the right individual. The 
solution is made of two components—
the present and predicted extent of 
company and employees concept 
adoption driven by the concept 
graph and employee characteristics 
prediction. 

The company very facilely enables 
many companies and startups to 
engage with the right prospects without 
having to invest heavily on sales and 
marketing by sending promotional 
emails to over thousands of highly 
targeted professionals. With many 
successful implementations, Huna 
Makia is set to cross geographical 
borders to serve businesses and 
millions of professionals across the 
globe to operate more efficiently. 
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Tapping Human Brilliance with 
Enterprise Intelligence 

EI is essential for many 
aspects of modern day 
businesses that need 
to react quickly to the 
dynamic customer and 
market demands
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